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Historic crossroads: NCDs included in the 2030 Agenda for Sustainable Development
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9 NCD targets for 2025

A 25% relative reduction in
risk of premature mortality
from cardiovascular disease,
cancer, diabetes or chronic
respiratory diseases

A 30% relative
reduction in
prevalence of
current tobacco
use

Halt the rise
in diabetes
and obesity

At least a 10%
relative
reduction in the
harmful use of
alcohol

A 30%
relative
reduction in
mean
population
intake of
salt/sodium

A 10% relative
reduction in
prevalence of
insufficient
physical activity

YOG B-BE

An 80%
availability of the
affordable basic
technologies
and essential
medicines, incl.
generics,
required to treat
NCDs

A 25% relative
reduction in
prevalence of
raised blood
pressure or
contain the
prevalence of
raised blood
pressure

At least 50%
of eligible
people
receive drug
therapy and
counselling to
prevent heart
attacks and
strokes
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Premature Mortality from NCDs in Europe

Probability

of dying at
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Premature Mortality from NCDs In Europe
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Health in All Policies
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European Commission > Trade > Policy > Countries and regions > Countries > United States
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Get email updates

Investigations Drone War  Opinion  Aboutus  Archive
Corporate Watch
Breast milk scandal strikes Aptamil
manufacturer Danone
Melanie Newman Tweet | |
| Stories, Corporate Watch L ol 3 _| 3 Email this
=
. - ‘ ] P
\ \ LI |
0 | — AN
8 838328
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Danone's formula milk sales increase in Turkey. (image baby bottle via Shutterstock.com)

The multi-national food giant Danone has been accused of misleading mothers with a controversial
marketing campaign that warned they might not be providing enough breast milk. The
company suggested mothers use powdered baby milk to make up any shortfall.
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Latest stories

Algerian terror suspects:
Home Office ‘extremely
disappointed' over court
block on deportations
April 19 @ 3:517pm

Bid to deport six terror
suspects blocked after UK
judges cite torture fears in
Algeria

April 18 @ 5:20pm

INFOGRAPHIC: The
95,000 Unaccompanied
Children Seeking Asylum
in 2015 - Their Voices and
Numbers

Agril 11 @ 12:56pm

PODCAST Kids crossing
Europe's and America’s
borders — alone: A US
public radio collaboration
between Reveal and the
Bureau

April 11 @ 12:55pm

About the Bureau

The aim of the Bureau is to

/[lwww.thebureauinvestigates.com/20
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Coca-Cola Funds Scientists Who Shift Blame for Obesity
Away From Bad Diets

By ANAHAD O’'CONNOR  AUGUST 9, 2015 5:25 PM W 1255
Comments

http://well.blogs.nytimes.com/2015/08/09/c
oca-cola-funds-scientists-who-shift-blame-

for-obesity-away-from-bad-diets/? r

An image from a video by the Coca-Cola Foundation. In November 2012, the foundation announced a $3
million grant to Chicago's Garfield Park Conservatory Alliance. The grant was intended to establish a wellness
program.
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Why do we need clear labelling across Europe?
Sugar content of soda....

77X World Health

Refers to the sugar content of a 330ml can of a popular international soft drink

N
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E®Y Organization - Acti
NS g brand. Source: Action on Sugar, 2015
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Subverting the SDGs?

h Q=

BInBev

SOCIAL RESPONSIBILITY

Home > Social Responsibility > Smart Drinking > Global Smart Drinking Goals

M Our Global Smart Drinking Goals

For more than 30 years, we have invested in efforts to promote responsible drinking and discourage the
harmful use of alcohol, including binge drinking, underage drinking and drink driving. We are deepening
our commitment to reduce the harmful use of alcohol with the launch of a new set of Global Smart
Drinking Goals to be achieved by end 2025.

GLOBAL SMART DRINKING GOALS 2015-2025

Our vision is to foster a culture of smart drinking
globally to reduce the harmFful use of alcohol.
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Alcohol Ads Go Digital
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Finland: Regulating Digital
Marketing of Alcohol

Source: Marjatta Montonen
http://www.eurocare.org/montonen_6eapc
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The tobacco-free workplace criteria
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Plain Tobacco Packaging: A Systematic Review

Crawlord Moodie™, Martine Stead™, Linda Bauld™*, Ann McNeill*,
Kathryn Angus"®, Kate Hinds®, Irene Kwan®,
Jarnes Thomas”, Gerard Hastings™®, Alison 0'Mara-Eves®
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EPIDEMIOLOGY

-

& Wolters Kluwer

Enter Keywords All Issues kd Search  Advanced Search

Home Current Issue Previous Issues Published Ahead-of-Print Collections Podcasts Videos For Authors~ Journal Info -

Home > March - Volume 18 - [ssue 2 > Modeling Infectious Diseases Dissemination Through
Online Ro...

evious Abstract | Next Abstract >

Epidemiology:

March 2007 - Volume 18 - Issue 2 - pp 260-261
doi: 10.1097/01.ede.0000254602.80550.60

Virtual Epidemiclogy

Picture Source&.

Modeling Infectious Diseases Dissemination Through Online Role-
Playing Games

Balicer, Ran D.

Abstract
i.
As mathematical modeling of infectious diseases becomes increasingly important for
developing public health policies, a novel platform for such studies might be considered.
Millions of people worldwide play interactive online role-playing games, forming complex and
rich networks among their virtual characters. An unexpected outbreak of an infective
communicable disease (unplanned by the game creators) recently occurred in this virtual
world. This outbreak holds surprising similarities to real-world epidemics. It is possible that
these virtual environments could serve as a platform for studying the dissemination of
infectious diseases, and as a testing ground for novel interventions to control emerging
communicable diseases.

® 2007 Lippincott Williams & Wilkins, Inc.
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Case study:
Disparity Reduction in Clalit

HSR Health Services Research

Reducing Health Disparities: Strategy Planning and Implementation in Israel’s

Largest Health Care Organization (pages 1281-1299)

Ran D. Balicer, Efrat Shadmi, Nicky Lieberman, Sari Greenberg-Dotan, Margalit
Goldfracht, Liora Jana, Arnon D. Cohen, Sigal Regev-Rosenberg and Orit Jacobson
Article first published online: 25 FEB 2011 | DOI: 10.1111/].1475-6773.2011.01247 x

) s slide by Ran Balicer, Clalit (2012)
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Selected quality indicators for
targeting and reducing gaps

» | Composite "
Measure

Diabetes control
Blood pressure control l

Influenza immunization

Mammography tests

Fecal occult blood tests

Hyperlipidemia control T
Anemia in infants 55 lowest
performing clinics

<) %‘L‘;ﬂﬂ.‘;‘:ﬁﬁﬂ Slide by Ran Balicer, Clalit (2012)
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>60% reduction In disparities
In 7 In-focus Indicators, in 3 years
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Over 70% reduction in gaps in quality
score (~70 quality indicators)

All other (3.6M) members

— Target population
—  All otherclinics
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Slide by Ran Balicer, Clalit (2012)

Used by permission
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Lunch Time Activities

. ‘ Organised river walks of approx. 15 minutes will be
i #e.  gathering at the front entrance to Aras Moyola at
12.50 and again at 1.30.

Or choose a fun bike ride around the NUI Galway campus on i |
the 15 seater Pedal Powered bike? Please sign up for either

the 12.50 or 1.30 short spins at the registration desk. Maximu
of 15 delegates per ride.

And don’t forget to tweet about your experience!
#hprc2016 L 4
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Poster Competition

Coffee is now served in the foyer AND in the Poster
Presentation Room (MY129).

Please make sure you vote for your favourite poster
(voting slips are given out at the lecture theatre exit)

www.hprcconference.ie
#hprc2016 L 4
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