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Irish Cancer Society Strategy 2013 -17 

• Our Vision:   A future without cancer

• Our Mission:  To eliminate cancer

Our work is directed by four strategic goals: 

• Goal One: Reduce the risk of cancer

• Goal Two: Improve the lives of those affected by 
cancer

• Goal Three: Lead excellent collaborative research

• Goal Four: Inform and influence public policy
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Cancer Prevention Dept.
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Community Programmes
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The North Wall CDP 

• Recognised a gap in the  employability skills 
programmes -life skills to enable people to 
make sound decisions to protect their 
health and sustain themselves in 
employment

• Identified a need for an education module 
on health and staying well. 
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Northwall CDP Local Training 
Initiative 2013
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Purpose of the Fit for Work and Life 
Programme 

• Spread the message that we can 
reduce our risk of cancer by 50%

• To increase skills and competence 
to live a healthy life in the context 
of their family and their working 
life.

• To encourage participants to share 
this knowledge with people in their 
community.

He
alt

h 
Pr

om
ot

ion
 C

on
fe

re
nc

e 
20

15



The Approach

1. Programme tested – 2013

2. Recruitment of participants to be 
trained as Community Facilitators –
2014

3. Interested members of the Northwall 
Community were interviewed & a panel 
was formed

He
alt

h 
Pr

om
ot

ion
 C

on
fe

re
nc

e 
20

15



The Approach

1. Community Facilitators Trained

– 7 weeks FFWL training 

– 5 weeks Facilitation/ Adult Learner FETAC Level 6

2. Community Facilitators 

– 3 programme (20 weeks) co - delivery to 36 
community participants 

3. Mentoring and support sessions

– Supervision, mentoring & buddy up
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The Approach

• Flexibility 

• Non judgemental

• Community Facilitators were part of the 
process of developing the programme

– Feedback and refinement of the materials and 
training throughout

• More than understanding content

– Believing the messages

– Buying into the programme 

– Being motivated to share
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The European Code Against Cancer
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Developing New Resources 
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Some Results 

• 34 Respondents 

• Gender: 50/50 

• Age range: 16 years - 56 years

• Average age: 27 years 

• High satisfaction levels 

– 76% said community trainer was excellent

– 20% said they were good 
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Most Common Take Home 
Messages from FFWL 

For Themselves 

“Give up the smokes”

“Get fit”

“Cut down on alcohol”

“More brown rice and 
whole wheat foods”

“Cut down on top shelf as 
much as possible” 

For Family and Friends 

Sunscreen

Food Labels

Portion Sizes

Food Marketing and 
Alcohol marketing 

Social Costs of Alcohol 

Dangers of Tobacco 
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Olivia’s Story 

• A passion for physical activity 
• QQI level 5 in nutrition & fitness 
• In transitional housing

• At 12 weeks stopped smoking  
and  using sunbeds 

• In last 8 months - new home , 
new job, new qualification

• €45 euro better off each week 

8 weeks – “we are after buying up cancer for 
ourselves”   
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Celebrating Achievements 

Acknowledging 
Partnership 
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Learnings for the Future 

 Strengthening partnerships 

 Reaching out to other community agencies 
to build capacity 

Retention rates low – personal development

 Research and evaluation framework

 Seeking accreditation for the Participant 
programme at QQI Level 4 

No health promotion module
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Thank You 
jvance@irishcancer.ie

Sharon.daly@gmail.com

judy.halford@nwcdp.ie
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